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ABOUT ME:

Hi! My name is Maia and | am a graphic
designer. | like to design a little bit of
everything but my main areas
of interest are illustration,
animation and Ul/UX

design. This book will
showcase my favourite
university projects.
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varticuless




PARTICULESS: PROJECT
OVERVIEW

This was an app design project
created in response to a chosen RSA
brief entitled ‘Right to Breathe; which
aimed to find a solution for improving
air quality.

The project outcome was

'Particuless, a mobile application

which encourages users to track their (ii)
lifestyle choices, in attempt

to influence them to consider

the environment more.

(i) Winchester
(ii) Polluted Winchester
(iii) App Breakdown




(iii)

Local air quality data is sourced
once location is inputted, allow-
ing the user to see what the air
quality is like in their area.

The cityscape image is Iocalised.

2articuless

to whatever location the user is
in. For example
Winchester.

The user interface is animated, .

to create greater user engage-
ment.

010100,

User can input their daily actions
elated to fo! nt categories:

(Current Location: WINCHESTER) Change

s
( Todays Air Quality: GOOD ) , ',Q\'
L]

Users are able to view
tips, which provide
them with ideas on how
they can make changes
to their lifestyle.

The city remains
bright and colour-

@ ful, as long as the
user is behaving
ecologically. If they
start
behaving in ways
which are damaging
to the
environment, the
city will become dull
and polluted.

Visual representation
of local air quality-
circle moves towards




(iv) HNlustrated hero image
(v) Logo design ideas

(vi) Final logo

(vii) App icon

(vii) App Ul (the user is able to
input details about their energy
usage, using the sliders).
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CANOPY GOFFEE CO.

sustainable shade grown coffee
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" CANOPY COFFEE CO0: ——
PROJECT OVERVIEW e BE

CANQPY COFFEE CO.

project, | set myself the brief to design
sustainable shade grown coffee

a sustainable coffee brand. The name

‘Canopy Coffee’ came from the

concept of shade grown coffee (i)
farming occurring in rainforests under

the natural ‘canopy’ of the trees.

This project involved me designing

all aspects of the brand (iv) (iii)
including the packaging

and online presence.

(i) Rendered packaging
(i) Primary logo

(iii) Secondary logo
(iv) Icon logo

(v) Packaging designs

CANOPY COFFEE CO.

sustainable shade grown coffee
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(vi) Website mockup on an iPad and laptop.
(vii) Instagram page mockup with content posted.
(viii) Poster design

SHPALL  WSTANTCORFEE

ABOUT US
Legouceusid




(vii)

211K
Followers

Canopy Coffee Co
Sustainable Shade Grown Coffee

Edit Profile

Promotion Insight Contact

L YGY

Recipes Just For Fun

Products

EH

ICHWILL'YOU
CHODSE?

SHADE COFFEE FARMS HELP TOMAINTAIN
THE NATURAL HABITATS OF BIRDS, UNLIKE
SUN BASED GOFFEE FARMS.

LY

INTENSIVE USE OF ESTICIDES AND FERTILIZERS
IKVOLVED IN TRADITIONAL COFFEE FARMING.
METHODS CONTRIBUTES T THE CONTAMINATION
OF NATURAL WATER SOURCES,

CANOPY GOFFEE GO.

sustainable shade grown coffee







FaceTime

Photos.

Reminders

@ ;

Calendar

Welcome to WhichRug!

Create profiles for your
furry friends and let
WhichRug help you decide
the most suitable rug for
them to wear.

Get Started

A

*

123

o
14°
Feels like 12°
Partly Cloudy

13:00

Name

Q W ER

=

14:00

_:¢:.

(<}
Create Account 14 C
Feels like 12°
Partly Cloudy

13:00

Allow "WhichRug” to access your
location

We need access 1o your location to give you
accurate results.

Don't Allow Allow
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space Go

Horse details §x Today...
Age 0-100g turnout rug Ll
Breed 100-200g stable rug =
£ stabled (@) Tumed out T00 Cold e Too Hot =N RuQs
Body Condition ([ T Healthy o Yesterday... HAN
: s G
Exercise Levels (D Exercise Levels ‘i‘l # /’ .
; 4 . Tonight... T00 COld e e T00 Hot VN
|1? ? R Bobl il —
Clippect - Clippedl = - - Tuesday Night... St
100-200g stable rug &2 ° " Turnout
200-300g stable rug ‘ — Ru s
Too Cold Too Hot
E stabled (@) Turmed out Taeeaa 9
12°/8° i
Save Cancel Save Cancel , 0g-100g turnout rug g
" N | T00C0ld e e ToHot
H | 4




20 (i)

WHICHRUG: PROJECT
OVERVIEW

WhichRug is a mobile application

designed for a business module at & WhichRug wf nemn st
university. The main function of the A

app is to help horse owners decide o

which type of rug to use on their horse ARG Ging decisions

each day, based on the weather - = easy with WhichRug

conditions and a number of factors . sl - 48 g oo ot oot s, o

which the user inputs. D Eo

The concept was inspired the — f =

personal experience of myself 7 .

and others who are . ] . |
indecisive when - L /. ¥ i | ]
rugging their horses. : ,

(i) Website mockup

(ii) Welcome screen Ul , i
(iii) Profile setup Ul e s s el T F e . ‘ .
(iv) Homepage Ul . '




WhichRug s

< WhichRug pf

Welcome to WhichRug!

> WhichRug p

< S
N ame l!egke 8°

Cloudy
.
Horse detalls O 19:00 20:00 21:00 22:00

Create profiles for your
furry friends and let
WhichRug help you decide
the most suitable rug for
them to wear.

-

Get Started

s S O G
‘ X 10° 10° 9 8°
030%  080%  080%

(iii)




(v)

(v) Primary logo
(vi) Secondary logo
(vii) App icon

(viii) Poster design

WhichRug pff
vy =

o
! N o R

WhichRug
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(viii)
Making Rugging Easy

WhichRug pf

o
10°
Feels like 8°
Cloudy

19.00 20:00 21:00 22:00

Horse d¢

WhichRug ef










" STELLAR: PROJECT

OVERVIEW

Stellar is an interactive, educational
space game, and was devised with
others in a group project. My roles

in this group included creating the
branding, the promotional content and
some of the games assets.

The branding reflects the space
theme, with the name ‘Stellar’ and the
milky way shaped S. The
astronaut character was a
focal part of the final
product.

(i) Frame from advert
(ii) Iconic logo

(iii) Secondary logo
(iv) Primary logo

(v) Astronaut character design






28
(vi) Experimental space illustrations
(vii) Space helmet designs
(viii) Poster designs

s -.'_T_E Scan here to view
i hagen the full project
Ay the ful pro
EEA online!
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il 02-UK =

Back

LX) ©9

Personal  Google Google  Personal

Web Address Draw the doodle for your Personal group

https:/www.google.com

Password

..combobulating your forghettibles...




" FORGHETTI: PROJECT
OVERVIEW

Throughout my second and third

years at university | have been

producing social media content for ]

forghetti, a password manager. The =
content promotes forghetti's key

features and also celebrates a number
of public holidays.

L

CORGHETTIFLjy

Secure sharing for the whole Family




Keeping your socials safe

il 02-UK =

forghetti.app @

ATIONAL RUBBER DUCK DAY

Jogftte:

MERRY CHRISTMAS

Last Christmas, | gave yo
Passwore d...
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In addition to illustrative work, | produced
animations for the Forghetti social media and app.
| also designed an interactive AR based minigame
filter, accessible on Instagram and Facebook'’s

camera feature. This can be viewed on my
website (see below).

ord peace of mind

=1 Scan here to view
more of this project
e online!

Secure Password
Sharing

e

DON’'T BE FORGETFUL
LIKE POOH BEAR

AND DOWNLOAD
TODAY!



Your car might be fast but
itis NOT a strong password!

NATIONAL RUBBER DUCK DAY

50% (%)

TR

CHINESE NEW YEAR

oot Never Forget

b

€ =

Password peace of mind










" MISCELLANEOUS:

Here are some other designs produced for
various projects or just for fun!

(i) Robot character designed for
Transmedia 2021.

(ii) Smartglasses designed for a
group mobile device project.

(iii) Logo for Transmedia 2021.

(iv) Level map concept for a game
project.

(v) Ocean scene to experiment with depth
and textures.

(vi) Comissioned portrait.

(vii) Previous website hero

image design




TRANSMEDIA WINCHESTER




MAIAMCGHEE.WINCHESTERDIGITAL.CO.UK
MAIAMCGHEEDESIGN
@ MAIA MCGHEE



